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the powers which are now or which 
may hereafter be delegated to the Chief 
Financial Officer. 

Subpart N—Delegations of Author-
ity by the Under Secretary for 
Marketing and Regulatory 
Programs 

§ 2.77 Deputy Under Secretary for 
Marketing and Regulatory Pro-
grams. 

Pursuant to § 2.22(a), subject to res-
ervations in § 2.22(b), and subject to 
policy guidance and direction by the 
Under Secretary, the following delega-
tion of authority is made by the Under 
Secretary for Marketing and Regu-
latory Programs to the Deputy Under 
Secretary for Marketing and Regu-
latory Programs, to be exercised only 
during the absence or unavailability of 
the Under Secretary: Perform all the 
duties and exercise all the powers 
which are now or which may hereafter 
be delegated to the Under Secretary for 
Marketing and Regulatory Programs. 

[68 FR 27446, May 20, 2003] 

§ 2.79 Administrator, Agricultural Mar-
keting Service. 

(a) Delegations. Pursuant to 
§ 2.22(a)(1), (a)(5) and (a)(8), subject to 
reservations in § 2.22(b)(1), the fol-
lowing delegations of authority are 
made by the Assistant Secretary for 
Marketing and Regulatory Programs 
to the Administrator, Agricultural 
Marketing Service: 

(1) Exercise the functions of the Sec-
retary of Agriculture contained in the 
Agricultural Marketing Act of 1946, as 
amended (7 U.S.C. 1621–1627), including 
payments to State departments of agri-
culture in connection with cooperative 
marketing service projects under sec-
tion 204(b) (7 U.S.C. 1623(b)), but except-
ing matters otherwise assigned. 

(2) Conduct marketing efficiency re-
search and development activities di-
rectly applicable to the conduct of the 
Wholesale Market Development Pro-
gram, specifically: 

(i) Studies of facilities and methods 
used in physical distribution of food 
and other farm products; 

(ii) Studies designed to improve han-
dling of all agricultural products as 

they are moved from farms to con-
sumers; and 

(iii) application of presently avail-
able scientific knowledge to the solu-
tion of practical problems encountered 
in the marketing of agricultural prod-
ucts (7 U.S.C. 1621–1627). 

(3) Exercise the functions of the Sec-
retary of Agriculture relating to the 
transportation activities contained in 
section 203(j) of the Agricultural Mar-
keting Act of 1946 (7 U.S.C. 1622(j)) as 
amended, but excepting matters other-
wise assigned. 

(4) Administer transportation activi-
ties under section 201 of the Agricul-
tural Adjustment Act of 1938 (7 U.S.C. 
1291). 

(5) Apply results of economic re-
search and operations analysis to 
evaluate transportation issues and to 
recommend revisions of current proce-
dures. 

(6) Serve as the focal point for all De-
partment transportation matters in-
cluding development of policies and 
strategies. 

(7) Cooperate with other Depart-
mental agencies in the development 
and recommendation of policies and 
programs for inland transportation of 
USDA and CCC-owned commodities in 
connection with USDA programs. 

(8) Exercise the functions of the Sec-
retary of Agriculture contained in the 
following legislation: 

(i) U.S. Cotton Standards Act (7 
U.S.C. 51–65); 

(ii) Cotton futures provisions of the 
Internal Revenue Code of 1954 (26 
U.S.C. 4854, 4862–4865, 4876, and 7263); 

(iii) Cotton Statistics and Estimates 
Act, as amended (7 U.S.C. 471–476), ex-
cept as otherwise assigned; 

(iv) [Reserved] 
(v) Naval Stores Act (7 U.S.C. 91–99); 
(vi) Tobacco Inspection Act (7 U.S.C. 

511–511q); 
(vii) Wool Standards Act (7 U.S.C. 

415–415d); 
(viii) Agricultural Marketing Agree-

ment Act of 1937, as amended (7 U.S.C. 
601, 602, 608a-608e, 610, 612, 614, 624, 671– 
674); 

(ix) Cotton Research and Promotion 
Act (7 U.S.C. 2101–2118), except as speci-
fied in § 2.43(a)(24); 

(x) Export Apple and Pear Act (7 
U.S.C. 581–590); 
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